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Our Goal Is Your Digital Success

ScienceSoft is an international IT consulting and software development
company that has been working in the area of data analytics and
management since 1989.
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Our Clients

of our revenue comes from clients that stay with us for 2+ years.
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I Industry Competence

Our data analytics portfolio includes the projects for:

Manufacturing Healthcare

=1 A
M5 Marketing,
BFSI Advertising
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Retail,
Wholesale

Oil & Gas Professional
services

Logistics
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What Our Clients Say

“ When we first contacted ScienceSoft, we needed
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expert advice on the creation of the centralized “ bioAffinity Technologies hired
analytical solution. ScienceSoft's team members SC|enceSoft.to help in the
proved to be extremely flexible and responsive. development of its automated
data analysis software. Our

resources . .
@ project required a large amount

Heather Owen Nigl, Chief Financial Officer

of industry-specific methodology
at Alta Resources

and algorithms <...>, which the
team handled well.

We commissioned ScienceSoft to audit and upgrade our bicAffinity
partially developed Al-based software. We are satisfied with S
our cooperation with ScienceSoft and their skilled
development team, which smoothly fit into our project.

trAvision

Simen Lekka, CEO
at Travision AS

Maria Zannes, President & CEO
at bioAffinity Technologies
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Our Core Values

We are committed to providing top-quality solutions and services and

ensuring full security of the data we access.

Service quality Information security

Our ISO 9001-certified quality  Applying 114 security
management system includes  controls required by ISO

work habits, practices, and 27001, we safeguard the
policies to ensure the high information assets that we
quality of our deliverables. access during the project.

ISO 9001 ISO 27001
‘ LL-C (Certification) ‘ LL-C (Certification)

www.scnsoft.com © 2025 ScienceSoft ®

Dedication to innovations

Our ability to provide innovative
IT solutions has earned us a
position in the prestigious
Global Outsourcing 100 list

by IAOP.

l 2 ‘
AV -nop I,
2025GLOBAL

@S%chﬂi
‘ W y '

b= ScienceSofr



L 8
oLl L LLLTTTITIT B
TITTTTTITLILIL o
TITILLTTLILT |
TILLLILIL
SETIITIT
TITTTITTT
T
TYCIITTTLTIT
TITITITLIL
TITTTTTLL
Tl
TULTTT

eyep 319

cience

Business
Intelligence

analytics
Data storage

visualization
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I Data Analytics and Management Services

www.scnsoft.com © 2025 ScienceSoft ®

S9JIAIRS ANQ



7]
(<))
=
>
-
()]
w
—
>
o

I Data Management Services

We support you in managing your data, databases, and data-driven
applications throughout the entire data management lifecycle:

Data governance Data quality management

. Enm ‘ Master data management

Data security

T |
":::" Data cleaning

Data integration B

www.scnsoft.com  © 2025 ScienceSoft ® SE ScienceSofr
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I Data Processing and Storage Services

Whatever data type you deal with - structured, semi-structured or
unstructured - we help you organize efficient data storage and set up ETL
processes to ensure uninterrupted and correct data flows.
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Data @ Database
sources [ Structured data only
: Data (0] .\

e warehouse Data in o

Highly multidimensional
Data lake structured data

Data : Structured,
sources : unstructured or semi-

Reporting

structured dato Rl
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I Types of Data Analytics We Provide

Descriptive

analytics

Accumulates raw
data from
multiple data
sources to give
insights about
past events

www.scnsoft.com © 2025 ScienceSoft ®

Diagnostic Predictive
analytics analytics

Measures historical Interprets data to
data against other detect tendencies
data to find and predict future
dependencies and trends
explain why
something
happened

Prescriptive

analytics

Prescribes how to
prevent a future
problem or take
advantage of a
promising trend
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I Applying Data Science

To find hidden patterns and dependencies and provide companies with
extra insights, we run experiments on data, build probabilistic models,
and apply sophisticated machine learning algorithms.

Statistical models Machine learning

E.g.. ARIMA, ANOVA, Supervised and

cluster analysis, time unsupervised learning
series models algorithms, reinforcement

learning methods

www.scnsoft.com © 2025 ScienceSoft ®

Deep learning

The most intricate part of
ML, with recurrent and
convolutional neural
networks

b= ScienceSofr
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I Data Visualization
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Data visualization principles we follow:

Insights is #1 goal Look at the data in more detail

Intuitive reports and dashboards that provide
users with much-needed business insights

Drill-down and filtering options allowing decision
makers to look at their data from different angles

Respect to user roles Data from any view

Special focus on user roles and data security
challenges

www.scnsoft.com © 2025 ScienceSoft ®

UI/UX design both for desktop and mobile
reporting
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I Business Intelligence Services

Since 2005, ScienceSoft has been delivering Bl solutions that cover the needs of
both business users and business analysts. Our Bl services include:
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Bl consulting Bl development Data visualization Bl testing Bl health check

Bl strategy Data warehouse Custom reports Data warehouse  Audit to find out

design, development, and dashboards and ETL testing, if the existing Bl
architecture ETL process for business- OLAP and report solution works

design & design, specific insights  testing, load and properly
technology OLAP/ROLAP performance

selection testing

www.scnsoft.com © 2025 ScienceSoft ® s__ ScienceSofr




Business Intelligence Technology Stack

Azure Blob i Azure amazon amazon amazon . *
Cloud data storage . Storage Data Lake . DynamoDB $3 RDS bomenton [ —C Keyspaces QMongoDB@
Azure Cosmos DB

Data Wa rehOU Se @\Mlcmmﬁ Azure Synapse - amazon . amazon . amazon ORACLE
technologies SQL Server Analytics REDSHIFT RDS Aurora RV Autonowous >°< snowflake v teradata.

BigQuery
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. . Microsoft* -
Data integration kﬁ SQLServer g Azure §€kafka ~A|rﬁow —stalend SRASEE. A Azkaban (P Informatica o nifie¢ ===

Integration Services Data Factory pa noply ¥ DataStage
) . e
Ricrosoft: ) Microsoft \ Google ++ @ te § III
J Power Bl (;. SQL Server Excel ( Developers T+t Chartist.js o \?vartaa- or
Reporting Services Charts +ableau Grafana FusionCharts pp

Data visualization

vguslllnlgglntelhgence mAmazon QuickSight o )3 ORACLE MicroSirategy QIlkVIGW EElEENEE

BUSINESS INTELLIGENCE

chartblocks
Big data l@w Sb"b"rl( % kafka. ! Iim.(eepe, Apnce ’/ 35"3?53? . amazon () MongoDB. @
cassandra BRASE . cosmos DB Cloud Dagastore
. : . (2 S 27 gt ) T
Machine learning &2 manout Caffe @xnet .aﬂ M keras | ior0h GO Sporl( Spo =  theano @GENsIM spaCy
OpenCV Llip  Azure Machine TensorFlow

Learning

Programming ¢ _
languages @ python SQL !Scala ()Java @ =GO @ e IS NET

www.scnsoft.com  © 2025 ScienceSoft ® L=§ ScienceSofr




Big Data Technology Stack

Programming (( = Java AW NET @ python @

languages
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Data streamingand . : !‘1 i Ay
M ft A APACHE APACHE -
stream p roce SS| ng % kafka nl Q crose Io'%Ll—liE% L @ AWS IOT l- amnae:gn spork STORM

m < Azure amazon Azure Blob
Data Lake Storage
amazon Y -( gaure
' Apache Pi ®> Azure HDInsight Synapse
. EMR Spr K VE 9 <& & 7 Analytics
— OB amazon . Amazon Cloud
o ZUIE LOSMoS DynamoDB DocumentDB Datastore

Azure Stream
Analytics

Storage

Batch processing

: Apacho AP ACHE ..
Big datadatabases  4%& CASSANDRA BFISEA .mongo )B *

Data warehousing, . -
ad hoc exploration, POSTQ’QSQL O Analytice . armanen ii+ableau @ alikview €Y Developers SIS=NS=
and reporting Power BI . Grafana
. 0
@ manout Caffe @xnet .e,. Keras [ foch CO sp&KS ML SP?ﬂﬁ
pen i

Machine learning

& @GENSM spaCy theano wensorrion

Azure Machine Learning

ScienceSofr
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I Solutions We Implement

Financial analytics
Customer analytics
Marketing analytics

Sales analytics
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Ecommerce analytics

Supply chain analytics

HR analytics

Analytics for fraud prevention

Corporate performance analytics

Industrial analytics

www.scnsoft.com  © 2025 ScienceSoft ® b= ScienceSofr
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I Financial Analytics

Profitability Dashboard
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May, 2019 United States All Acti
600
g ° -
K ° -
a P PROFIT L] o
AREA . ° °
° °
L]
o
400 °
e o e
L] - °
ol NO -7 e_ o
e ~ °
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o ° ¢
° -
- [ ] Loss
® AREA
800

Revenue Expenses
$4,864,765 $1,525,284
+15.4% +7.2%
Net Profit Net Profit Margin
$3,144,622 12.5%
=2.4% +1.9%
Revenue & Expenses
s2m
s
S rpprpret
o
S5
Jan  Feb Mar Apr May Jdun  Jul  Aug Sep Oct Nev Dec
== Total Income == Total Expenses = Net Profit

www.scnsoft.com © 2025 ScienceSoft ®

$885,368

Payable

$737,054

+15.4% -3.1%
Quick Ratio Current Ratio
1.28 3.06
+15.4% +15.4%
by Category P by gory
-
Total
Sales onc Rove Oporating @ Finanei
® Non-Operating

CCCCC

Sample features:

Continuous visibility into
corporate financial performance

Tracking a company’s revenue,
expenses, profitability, and cash flow

Financial planning and budgeting

Financial risk forecasting and
management

Al-based prescriptions on the
optimal financial decisions

i
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I Customer Analytics

< Analytics > Customer Behavior Segment All v Period This Month v
.
Sample features:
" Shopping Behavior Analysis

All visits without Visits without

Shopping Activity Add to Cart
Product Pages 158,237 196,516

' i ® Erser
Customer behavior analysis and - . T e pe o g
predictive modeling - —

N All Visits
¢ 212,894
100%
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Customer segmentation for tailored o S—— |
sales and marketing campaigns : w : N =
Cross-selling and upselling offers for B A w o m |
extended customer lifetime value gy Somomrcramios sgwewons  cutemerteums
o 2.67 17% 4.01years $3,332.26
Predicting customer attrition and i B

customer churn risk management

from San-Francisco

»
5 ;
>s @
§ 338 3
BB
:gi;
P 3% ¢
R

R
0
¥z
z
@
E Pz

Customer sentiment analysis
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I Marketing Analytics

$21.882 $23.661
‘ CAMPAIGN 1 > ‘ CAMPAIGN 2

CPA by Campaign - Last 12 weeks

$22.076

CAMPAIGN 3

Acquisitions by Campaign - Last 12 weeks
n?‘l.‘

Start Date Erd Dt Locaticns
sudues.. B 12/302034 03/30/2015 Al ARG A
Dall Callapse Filters

3,245 33.94%

Lewyal Custamers % of Customer Base

TOTAL IMPRESSIONS

. . $129,998.29  $9,032.99

Taotal Spent by Loyal Customers. Loyalty Credi Redesmed

$9,625

Laoyaly Credit Earned

Increased Frequency Over Orders Owerall Loyalty Spend

® b i P BT T

Customers typically spend more when redeeming
your leyalty incentive and the most when they're
abouwt 1o sam your incentie.

L]
:
"
i Illllllllllllll
3\D
ey Ngrmir

AS Customers progress through your loyalty program,
they come in mone frequently 1o earm rewands.

Mg Wt ey

www.scnsoft.com © 2025 ScienceSoft ®

Sample features:

Pricing analysis
Brand portfolio analysis

Brand awareness analysis

Analysis of marketing campaigns

i

Analysis of loyalty program efficiency

ScienceSofr



I Sales Analytics

Sample features:
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REPORTS > SALES OVERVIEW Thismonth ¥
Total Sales Net Profit New Customers
. re ) ~$444 8K 2 $159.6K v 65
Sales and profitability analysis Ev4
Sales Breakdown Revenue by Channel
1 @ Netprofit $159.6K 35.9% Direct Search s721K N 452%
P r Og r e SS m e a S u re d a ga I n St @® cost $188.2K 423% Organic Search s43sk N 273%
Sa | es goa I S © All Customers s:’:':a:; @ Shipping $53.8K 121% Other s1a.6K [0 91%
B 6,554,356 1 00'% @ PayPalFee $187K 42% Referral s109K [ 68%
New Customers @ T $24.5K 5.5% Paid Search s105k M 65%
51,479 Email $81K 51%
Category performance analysis - -
$10,091,285 v

Sales by Region

United States
T = g R

Sales seasonality analysis

|dentifying and predicting
sales trends

L3

i
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I Ecommerce Analytics

< lytics > ¢ segment 1 v riod his Month » S I f t .
ampie reatures.
Shopping Behavior Analysis
All Visits without Visits without -
AllVisits Shopping Activity Add to Cart

.
“ 212,894 Froduct Pages 158,237 196,516
100% Viey

54,657
o5y Visitswith B B
m Add to Cart Visits with Visits with Abandoned Abandoned
16,378 Checkout Purchase carts Checkouts
= 7.7% 5,866 2,134 10,512 ,73;
28% 1.0%
- -

Visitors to Customers Conversion Trend

L2
o E3

Conversion rates analysis

w

Cart abandonment analysis
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** Engaged — 34%
; Visitors' engagement analysis
. My Analytics Period: This month +
3 Order Activity
77 $5,385 cumiy
total orders total sold 8

Assortment analysis

1.9 146 .
items/order items sold Z /\_/AAA_AA_AA_A_
$69'9 1 L 540 1 a 7 10 13 16 19 2 25 28 o

avg. order value visitors

Demand analysis

Top Selling Products
Orders by Categories

Classic Double $119

Quterwear I 19 orders ﬂ ::::zhlego‘:’:terprouf Sold in a Month: 12 I t t I H
Jeans & Pants [N 12 orders i"f Women's Casual saa n Ve n O ry m a n age m e n a n a ys I S

il B
Accessories [N 9 orders = E:dga_r'::’:;":::;m Sold in a Month: 7
Tops & Blouses | NNEGN 9 orders _ )
Sweaters | 8 orders {rJ:re ;sv:renc:-l::f::ugoat $130 f f. .
. Ecommerce fulfillment analysis

www.scnsoft.com  © 2025 ScienceSoft ® ScienceSofr
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I Corporate Performance Analytics

Marketing Finance
[ ]
Sample features: R—
W & 195671 201541 16 il Cash 542060659 K  S4.164592K 075 e ——
o ) L. - Monthly Burn $705.959 K $691.839K 13% i e
1
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Root cause analysis

R v
N Triad Starts ® 9545 LT — || Het Monthiy Bum $64.783 K $63.487 K : PR ——
E Customers 6417 S T — | :: x::;: :::;x: : L:;:
= Trial to Win Rate ®62% ERL SR e ee— |
CAC Ratio e1m 19 A1 [ —— Services and Support
KPI status vs. target
; Saes S I ma—
: pon el b L) g, First Risponse Bh26m WOEX [
= | MAR $654,030 578,358 A 17X E———1 ] | |
. ‘) Q Search a |a Albert Hill |
- CEO
D e p a rtm e nt p e rfo r m a n Ce a n a |ys I S CQrPOrdte Performance > Performance by Depdrtmeht ':“:“_m--_
n  ——
: Sales Marketing -
. Value Target  vslY  Monthly Trend Value Target  uslY  Monthly Trend I
. QuickRatio g g 2500 wsax il vistors @ 185478 150000 3s% 1110110l I |
Employee performance analysis
overalleM @ 77% 75% SE T T Leads ® 6245 sooo  +20% lilinimhil
E MRR ©® ssoa95a $600,000 +69% rylplunnlnnl g:;“""’" ® 62% 6% 2% lililelon I
) . E Revenue ® 2634 2500 +125% pppeplannnll CACRatio  ® 13 13 wos% ot
Financial, statutory, and S oot ——
management reportlng : ‘ maget $175,840
. N e seuet $161,245
) 1.329 5.415 Balance $24,595
V @ ‘Lastvear TargetGrowth (@) Stretched Growth Expenses - % of Budget

ScienceSofr
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I Supply Chain Analytics

Reports > Supply Performance

Closed Deals Perfect Order Rate Defect Rate Back Order Rate
9 182.8% 11.8% 19.0%
Supplier Availability ©On-Time Shipping Avg Lead Time Avg Compliance Rate
196.7% 1 84.2% 118.2 days | 82%
R
11111111 Perfect Order Rate Lead Time Driver Availability
T 1,249 T 82.8% T 18-2 days Total 292
lable  emm— 89
Back Order Rate On-TimeShipping ~ ReturnR ate — 191
19.0% | 84.2% L 11% panned = "

Risk vs Profitability

www.scnsoft.com © 2025 ScienceSoft ®

Sample features:

|dentifying demand drivers,
consumer demand forecasting

Demand/supply balancing

Supplier performance
monitoring and evaluation

Predictive route optimization

Supply chain risks analysis

Complete view of warehouse operations

Multi-echelon inventory optimization

i
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I HR Analytics

Sample features:

Payroll analysis

Compensation analysis

Talent management analysis

Absenteeism analysis

www.scnsoft.com © 2025 ScienceSoft ®

Salary Dashboard

Reviews Reviews In Progress

35 22

Salary by Age Group & Gender
.
nat
o
sot
on 7 o w 7 oem
° ® fene
Performance by Salary
m
o
iff HRPro
- ¢
q
“n
o i Dashboard
- of
6 2 Employees
B Requests

& Documents
@ Benefits

3 Calendar

B RoyGibson
Recruiter

Period iy < ocatioms M+

Approval Required Completed Total Salary Avg. Salary

15

Total Salary by Org Unit

5 $3.5M  $70,000

Average Salary by Org Unit & Gender

s " s e e aw
e
20n
s
s
s

Py © reeng

@ e our

@ Cotomusigpon @ Proa

0w

Average Compa Ratio by Org Unit & Gender

Total Employees

Employee Turnover Rate This vear

%

| |

Jan Feb Mar Apr May Jun Jul Aug Sep

o o

@

Type of Contract Employment Status

O &

® Full-Time @ Part-Time

® Permanent  © Temporary Trainee

Revenue Per Employee

= 5,356 s $222,8K

Total Sakwy (Y70] Average Salary

4490 000 35635

Average Age

42

6 17

@iy O smogesian

o
Totalsatary
B Feb Mar de My A NI Aw S Od Nev Dec

Teb Mac A May An o M dug Sep o Dec

Type of Employment Contract Hared . Lefe

i wha T Pt [T —

00

e T

Employee Job Position Points
(1] ./9. Hugo Curtis HRManager 2,284
2] . Megan Randazzo  Recruiter 1,678
] g Travis Garcia Recruiter 1,275

Hired VS Left Employees This Year ~

50
00
; '

Jan Feb Mar Apr May Jun Jul Aug Sep

® Hired @ Left

b= ScienceSofr



I Industrial Analytics

Availability Quality First Shift KPIs

Onr  Quel  Que

Perfor I
Quality I
Performance Good Count Reject Count
L Availability I
95.8% 98.1% 2.9%
&

Sample features:

Real-time machinery
performance monitoring

Downtime Causes

B
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. Setup 50

Capacity utilization management

ES

. Changeover 22

. Machine Failure 15

2

. Material Shortage  12%

100 W

50

11:30 |12:00 12:30 13:00 13:30 14:00 14:30 15:0f) — Productlon Output Optlmlzatlon
WW]\VM WWWMWM MMMMMMMWW A/VAM/\/\/\/M Process quality optimization

www.scnsoft.com  © 2025 ScienceSoft ® b= ScienceSofr

Predictive maintenance
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g I Analytics for Fraud Prevention
L
Q . . . . . . .
£ To reveal suspicious and fraudulent activity within and across business
s systems we use the following analytical techniques:
c
O AB® Anomaly R & e L ABO®@® Duplicate
= MOA jetection = Classification & testing
8 by calculation of statistical to find patterns among data to reveal duplicate transactions
parameters (e.g., averages, elements (e.g., payments, claims,
high/low values) expense reportitems)
ale Gap testing ae. Validating ‘e ¢ Checking sums
HoA EEm entry dates 000
to pinpoint missing values in to detect suspicious or inap- to identify control totals that
sequential data propriate times for postings or may have been falsified
data entry

www.scnsoft.com  © 2025 ScienceSoft ® ‘_ ScienceSofr
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£ I Bl Consulting and Development for Alta Resources
S
n
7]
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§ Client Solution
2 N
7} @ resources We implemented a full-scale Bl solution with
self-service capabilities that enables data-

Alta Resources, a global driven decision making, planning and

business process performance management, and saves up to

outsourcing provider. 90% of the report preparation time.

Tools & Technologies

Microsoft SQL Server, Microsoft Analysis Services, Microsoft Power BI,

Microsoft SQL Server Integration Service.
Project details >

b= ScienceSofr
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https://www.scnsoft.com/case-studies/bi-consulting-and-analytics-development-for-alta-resources
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£ I Bl Consulting for a Multi-Business Company

S

w

wn

§ Client Solution

=

A A diversified Kuwait-based ScienceSoft worked out the architecture
company with 30+ and technology stack for a Bl solution
businesses worldwide, such aimed to integrate data across the Client’s /
as oil and gas, travel, and businesses and enable company-wide :
FMCG distribution. initiatives.
Methodologies

Q&A sessions, functional decomposition, business requirements analysis,

comparative analysis.
Project details >

b= ScienceSofr
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https://www.scnsoft.com/case-studies/bi-consulting-for-a-diversified-company-with-30-businesses

Big Data Implementation for Advertising Channel

7]
)
S Analysis in 10+ Countries
2
§ Client Solution
=
A A leading market research Migration to a new analytical system that is
company that analyzes 100 times faster compared to the old one
media consumption and can process 1,000 different data
patterns. formats to provide insights into media e
consumption patterns in 10+ countries.
asw asa
Tools and Technologies d g—
Apache Hadoop, Apache Hive, Apache Spark, Python, Scala, SQL, Amazon Web 100% ”“:
Services, Microsoft Azure, .NET.

Project details > ﬂm”“@ “““““

www.scnsoft.com  © 2025 ScienceSoft ® D= ScienceSofr



https://www.scnsoft.com/case-studies/big-data-implementation-for-advertising-channel-analysis

4 [ ]
= I Bl Implementation for 200 Healthcare Centers
:
7]
wn
§ Client Solution
>
A 200 US healthcare centers ScienceSoft created a system of 200
and retirement homes. databases for data management and

reporting on medication inventory, clinical
services, patient data, marketing activities,
etc.

Tools and Technologies

Microsoft SQL Server, Transact-SQL, JReport.

Project details > S Ve

b= ScienceSofr
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https://www.scnsoft.com/case-studies/bi-for-200-healthcare-centers

Data Analytics Platform for a Telecom Company
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Client Solution

A Texas-based telecom ScienceSoft implemented a big data
company participating in the management platform to aggregate data
federal Lifeline Support from 10+ sources and enable user
Program and providing services engagement assessment, user behavior
to low-income individuals. trend identification and forecasting, etc.

Tools & Technologies

AWS, Apache Kafka, MQTT, Amazon S3, Amazon Redshift, Airbnb Airflow,

Python.
Project details >

LEE ScienceSofr



https://www.scnsoft.com/case-studies/data-analytics-platform-for-a-us-telecom-company-operating-in-18-states

Data Science Implementation for an FMCG

7]

2

o Manufacturer

n

7]
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§ Client Solution

>

A A European dairy ScienceSoft implemented science-based
manufacturer exporting sales forecasting as well as identified the
their wide portfolio of potential of up to 15% sales improvement
goods to 20+ countries that was calculated based on benchmark
worldwide. product, store and region sales.

Tools and Technologies

Microsoft SQL Server, Microsoft SQL Server Integration Services, Microsoft SQL
Server Analysis Services, Python, Microsoft Excel, Power Pivot for Excel.

Project details >

www.scnsoft.com © 2025 ScienceSoft ® _: ScienceSofr



https://www.scnsoft.com/case-studies/data-science-for-a-fmcg-manufacturer

Let's Make Your Project a Success!

Atlanta, Georgia

+1972454 4730
contact@scnsoft.com

Headquarters ® o

McKinney, Texas

+121430668 37
n n m

Mexico City, Mexico —

+52 5569520374
contact@scnsoft.com

Riga, Latvia
+37166011905
eu@scnsoft.com
[ )
| 3
@

Vilnius, Lithuania

+37052079707
eu@scnsoft.com

Warsaw, Poland —-

+48221621813
eu@scnsoft.com

— Vantaa, Finland

+35894 2726377
nordics@scnsoft.com

Fujairah, the UAE

l +971 600575969
® gulf@scnsoft.com

— Riyadh, the KSA

+966 8008803035
ksa@scnsoft.com



